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Abstract

The objective of this research are 1) to study the consumption behavior of curry
products of people in Songkhla province, 2) to study the marketing mix of buying curry
products and 3) to compare the marketing mix which affects to the selection of buying
curry products according to the variables. The behavior of curry products consumers is
the frequency of buying curry products. The sample group of this study was 400 people
who used to buy curry products in Songkhla province. The statistic used Cochran's
formula (1977), with 95% confidence level and simple random sampling method. The
instrument in this research was a questionnaire with a reliability of 0.869and the statistics
aremean, standard deviation,t-test, F-test and comparison of differences in pairs by using
the method (Scheffe's).

The results of the research revealed that 1) The most of the curry products, for
the curry consumption behavior of people in Songkhla Province are known from the
products in the store. They choose to buy sour curry and buy before 10.00 am. 1 to 2
times per week. The amount of purchase is less than 100 grams, and the most are
bought at the market and buy by oneself. 2) The level of marketing mix towards the
selection of curry products in the overall level is at a high level. Regarding each aspect,
it was found that in terms of products, it affects the purchasing of curry products the
most, followed by distribution channels, prices and marketing promotions which in every
aspect has a high level of importance. 3) People who have different frequency of buying
curry paste per week also have different attention on the marketing mix, tooat the
statistical significance level of .01
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